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PAPER NO: 534/S12 — PRINCIPLES OF MARKETING

QUESTION 1

Examine philosophies which have led to the evolution of marketing.

(20 marks)
QUESTION 2
Discuss the impact of political and economic factors when marketing
hospitality products. (20 marks)
QUESTION 3

Evaluate the marketing research process when solving a marketing
problem being faced by an organisation of your choice.

(20 marks)
QUESTION 4
By way of a diagram, illustrate and explain factors affecting segment
structural attractiveness. (20 marks)
QUESTION 5

Explain the five (5) stages of the buying decision making process.

(20 marks)
QUESTION 6
a) Justify why your organisation may charge low prices.
(10 marks)
b) Evaluate the importance of branding of hospitality products.
(10 marks)
QUESTION 7
a) Examine any two (2) intensities of distribution that may be adopted
by your organisation. (10 marks)
b) Analyse any four (4) marketing communication mix elements which
may be adopted by organisations. (20 marks)



