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" PAPER NO: 341/22/MO05 — ESSENTIALS OF MARKETING

QUESTION 1
Examine any five (5) functions of the marketing department in the organisation.
(20 marks)
QUESTION 2
Describe the evolution of the marketing concepts. (20 marks)
QUESTION 3
Outline any five (5) benefits of market research to the organisation.
(20 marks)
QUESTION 4
Explain any five (5) forms of green marketing that are practiced by marketers.
(20 marks)
QUESTION 5
Examine any five (5) characteristics of marketing information system.
(20 marks)
QUESTION 6
Describe any five (5) micro-environmental factors that affect any organisation of
your choice. (20 marks)
~ QUESTION 7

Discuss any four (4) personal factors that affect consumer behaviour.
(20 marks)



